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Choufer Samachar Diwali Special 2026

A Legacy of Trust, A Powerful Platform !

With a rich and successful legacy spanning 25 years, the
Choufer Samachar Diwali Special Issue is not merely a
publication—it is a prestigious cultural bridge connecting
discerning Marathi readers across Maharashtra, Goa,
South Karnataka, and the global Marathi diaspora. As we
step into our 26" Grand Festival Year, this festive

season presents a golden opportunity to enhance your
brand visibility and reach your target audience directly.
Choufer Samachar serves as a high-impact marketing
platform, delivering exceptional value and meaningful
engagement for advertisers.

Why Advertise with Us ?

1. Affluent and Quality Readership Reach a well-educated,

culturally conscious, family-oriented Marathi audience
with strong purchasing power and a keen interest in
quality products and services.

2. Extensive Reach Connect directly with readers across
major cities in Maharashtra, Goa, South Karnataka, and
Marathi communities around the world.

3. Long-Lasting Visibility (High Shelf Life)Featuring
insightful contributions from renowned writers and rich
editorial content, the Diwali Special Issue becomes a
treasured keepsake in households, ensuring your
advertisement remains visible and impactful throughout
the year.

4. Strong Brand Credibility and Prestige Association with
a publication that enjoys a respected position in Marathi
literature and media enhances your brand’s credibility,
trustworthiness, and market reputation. Elevate Your
Brand with the Power of Trust.

This festive season, leverage a trusted and influential
platform to connect effectively with your customers and
maximize your Return on Investment (ROI).

Reserve your advertisement space today and position
your brand for greater visibility and success.

Amol Madwanna
Editor & Publisher

Mechanical Details

(" & Size of the Issue 285cms.x 222 cms. )
A Print Area 23 cms. x 17 cms.
A Columns Per Page 20R3
~ Column Height 24 cms.
. Total No. Of Pages Above 200
a Halftone 85# Screen
. Printing Process Offset
a Full Page 23 cms. x 17 cms.
A 1/2 Page (Horizontal)  11.5 cms. x 17 cms.
a 1/2 Page ( Vertical) 23 ¢ms. x 8.5 cms.
a 1/4 Page (Horizontal) 8.5 cms. x 11.5 cms.
a 1/4 Page (Vertical) 1.5 cms. x 8.5 cms.
n Material Required Artwork /Artpul
< In PDF OR CDR Format )
(% Full Page (B/W) Rs. 50,000/- )
. Half Page (B/W) Rs. 25,000/-
A Quarter Page (B/W)  Rs.15,000/-
A Complements (B/W) Rs.10,000/-

A 2nd & 3rd Cover (Each) Rs. 75,000/-(Colour)

A Back Cover

Rs. 90,000/-(Colour)

A Inside Full Page

Rs. 60,000/-(Colour)

A Double Spread

Rs. 75,000/-(Colour)

Cheques : All the cheques should be
drawn in favour of ‘Choufer Publishing House

Bank Details :
Account Name : Choufer Publishing House, Name of the Bank : Punjab National Bank

Name of the Branch : S.T. Stand Road, Sangli, Account No. 14021011002077

IFS Code : PUNB0140210

J
Material Deadline : October 15, 2026
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